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A N D R E A  M c C O O L



C O R P O R AT E  I D E N T I T Y



McCool Creative is the business name I use to do freelance work. The 
word bubble around the left of the logo is to represent “getting the 
message out”, which is the one of the main goals of McCool Creative.

M c C O O L  C R E AT I V E



G O AT  H A R D
Goat Hard is a small outdoors company. The company’s slogan is “Goat 
Hard or Go Home” which is why “Go” highlighted in a golden yellow. 
The logo features a Markhor Goat, the Company’s mascot. 



T H E  N I T TA N Y  I N N

Nittany 
The 

Inn
The Nittany Inn’s Corporate Identity was born with the concept of a beer 
bottle. You can see the subtle red silhouette of a bottle cap located in the 
focal point of the logo. 



W E B s i t e  D E S I G N



W E B S I T E  D E S I G N
I have created websites using many different platforms from Wix to 
Wordpress.  Examples to a couple of the sites I am involved with can be 
found by clicking the logos to the left, or by visiting the following urls:  
ndchappyvalley.com,  pampprinting.com, troysphilly.com,  svbtmc.com,  
hooskow.com.



pa g e  l ay o u t s



D a i r y  w o r k s h o p  s e r i e s  f ly e r s
The dairy workshop series fl yers were created for the Extension 
team to target dairy producers, employees, and agricultural business 
professionals. Each piece was created in a templated concept to ensure 
the overall feel was kept throughout the series. 



U N I T E D  W E  W I N
This brochure was designed for the Centre County United Way’s 2017 
marketing campaign called “United We Win”. The brochure includes 
factual information about how contributions help the community and 
was sent to various Centre County Residents.



2 0 1 8  f o r e v e r  m e d i a  r e t r e at
The Forever Media Leadership Retreat is a meeting held annually 
gathering managers and team leaders from each Forever Media market. 
Each year, this event is prepared with a strategically designed theme 
that follows through from the save the date to the event’s schedule of 
events. 



J E  G U N S  W O R K P L A C E  S A F E T Y
JE Guns is a gun store in located in Bellefonte, PA. This mailer brochure 
was sent to area businesses as an informational piece on workplace 
safety, giving local businesses the opportunity to schedule a seminar 
hosted by JE Guns.



C o r p o r at e  b o o k l e t
The Forever Media corporate booklet was created to showcase the 
company’s strength in their communities. Using an “AB” layout to 
enhance the design, readers can learn more about the different markets 
and quality of Forever Radio.



P r o m o t i o n a l



J A S O N  A L D E A N ’ S  S I G N AT U R E  R A N C h E R
Jason Aldean’s Signature Rancher was a contest hosted by Big Froggy 101 
and Sponsored by Dotterer Equipment. Radio listeners signed up online 
for their chance to win a Honda Rancher signed by Jason Aldean. 
Several uniform promotional pieces were created to enhance the 
promotion with Froggy listener’s needs in mind.



2 0  Y E A R S  O F  9 3 . 7  T H E  B U S
2018 marked 20 years that 93.7 The Bus has been rocking the radio in 
Centre County, PA. The 20th anniversary graphic was designed to be 
presented on distressed t-shirts, sales pieces, as well as online website 
and social media graphics.



M A J I C 9 9  m a g a z i n e  a d
Majic 99 is another radio station located in Centre County, PA. The 
concept of this advertisement was based off the stations slogan of 
“The Best Variety”. Different featured artist’s names are listed in the 
background as the Majic 99 logo is brought to the front to stand out with 
white text.



C R E A M E R Y  M O N T H LY  F l a v o r s
Each month the Berkey Creamery showcases two featured fl avors 
as part as an omni channel marketing strategy.  From large point of 
purchase posters (as seen to the right) to social media, email, and 
web campaigns each piece fl ows fl awlessly.  The November concept 
features a scoop of ice cream dressed as a turkey to highlight its Autumn 
Thanksgiving theme. 



D I G I TA L  A D V E R T I S I N G



w o r k s h o p  w e b  a d s  f o r  e x t e n s i o n
The Preventative Controls web ad was created to target various Feed 
Mills in Pennsylvania and promote the upcoming workshop in December 
2019.  Based on a double sided postcard that I redesigned earlier in the 
month, the web ad holds easy readability and a “to-the-point” message. 



H U R R I C A N E  R E L I E F
Forever Media wanted to help generate funds to help victims of 
hurricane Florence. To kick off the campaign, we created web ads that 
were themed in red to shadow the Red Cross encouraging listeners to 
donate today. The ads led to a landing page with several links to different 
outlets excepting donations.



C r e a m e r y  s n o w  d ay  p r o m o t i o n
For the upcoming winter season, Berkey Creamery is featuring a 
“Snow Day Special”.  An email header, web banner, and social media 
graphic were created to spread the word throughout the university. The 
design features a friendly snowman, created by using an image a vanilla 
ice cream to add texture.



A N D R E A  M c C O O L
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